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THE RICHMOND REGION

FOR ITSELF

VisitRichmondVA.com




Meet the Team

Vice President of Sales Director of Sales Marketing National Destination National Destination Destination Sales Manager
& Business Development Sales Manager Sales Manager



gl )ir Who are we?

The Richmond Region is a diverse cultural
and historical gateway comprised of seven
uniguely vibrant jurisdictions including: the
counties of Chesterfield, Hanover, Henrico,
and New Kent, the cities of Colonial Heights

and Richmond, and the town of Ashland




We Promote the
Richmond Region to the World

We enrich the lives of our residents and
visitors by sharing our unique culture and
community

We generate economic prosperity
through tourism by attracting
conventions, tournaments, and visitors

We enhance the quality of life for the
people iIn our community by supporting
local businesses and organizations

We strengthen local programs that drive
tourism through our Richmond Region
Tourism Foundation.




TOURISM SUPPORTS
OUR COMMUNITY



$3B+

Tourism generates over $3 billion
for the Richmond Region’s
economy every year




TOURISM SUPPORTS

27,6354

JOBS ———

with salaries and wages that total

$1.1B
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95%

of residents recognize the
benefits of tourism to our
community...but consistently
underestimate its size and value




935%

of first time visitors return




BUT REALLY...
WHO ARE WE?



Big IDEAS

So we all know that Virginia Is For Lovers. I'm cool with that.
And | couldn’t be prouder to be the capital of ocur wonderful
state,

You might think you know me, but | want you to know the real
me.

The fact Is, I'm gay.

And | couldn't be happler.
And before you ask, no this Isn't a phase. And no, you don't - - - - -

have to keep this a secret from anyone. (I've already told O O e I S I n g r I e I S O W I n g
Boston, D.C., and Atlanta.) )

Okay, now that I've made this officially clear, why don’t you
come see me sometime soon? Dinner, drinks, the outdoors.

Yes please.
SUIOOCRTC ST,

Love,
RICHMOND

E— nclusion
%{VA ive_rsity
quity
ccessibility
ustainability

HUMAN

RIGHTS
CAMPAIGN

Perfect Score for LGBTQ+ Equality

2022 | MUNICIPAL EQUALITY INDEX

3RD CONSECUTIVE YEAR IN A ROW

Virginia Green

VISITABLE

Travel Alliance
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Why Richmond?

Strategic Location

e Versatile Convention

| G Package
, ,gi‘!x' {

« OUR TEAM




®
TORONTO

CHICAGO "CLEVELAND

“PITTSBURGH

COLUMBUS
BALTIMORE _

INDlANﬁPOUS

CINCINNATI »
LOUISVILLE

LEXINGTON

RICH

. RALEIGH
. CHARLOTTE

NASHVILLE

COLUMBIA
ATLANTA

*JACKSONVILLE

« TAMPA

BOSTON |

+ NEW YORK

» PHILADELPHIA

WASHINGTON, D.C.

EWPORT NEWS

ATLANTA GA
BALTMORE, MD
BOSTON. MA
CHARLOTTE, NC
CHICAGO, L
CINCINNAL OH
CLEVELAND, O
COLUMBIA, SC
COLUMBUS, OH
INDINAPOLE, N
FORSINLLE 1L
LEXINGTON, KY
LOUSWVILLE, KY
NASHVILLE, TN
NEWPORT NEWS, VA
INEW YORX, NY

M AT IR M

51l
M2
538
276
a2
59
49
£
478
61l
210
477
519
559
8l

M0

Ptmce o  Drive
Richmond  Time

{miles) (howrs)

0%

10

95

625
85

115
1

10
1
15
65

Getting Here

Centrally located within a
day’s drive of half of the US
population

Easily accessible from |-95
and |-64

Only two hours from
Washington, DC, Virginia
Beach, and Raleigh, NC

Three Amtrak stations
conveniently located
throughout the region
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Greater Richmond
Convention Center
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Our Package

* GRCC is the largest convention
center in Virginia

 Over 178k sgft of contiguous exhibit space

30k sgft Grand Ballroom and 50k sgft of
additional meeting space

Connected via skywalk to the 413-room
Marriott
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 Adjacent to full-service 250-room Hilton

« Over 1,000 hotel rooms within a 1 mile
radius




MORE THAN

0,000

HOTEL ROOMS

throughout the region with

13
CONVENTION HOTELS




Destination Services

Go beyond the basics and work hand-in-
hand with our Destination Services team
for community focused and destination
driven support.

 Destination Assets & Partnerships

Corporate Social Responsibility
Programs

Event Marketing Support

Access to Intellectual Capital

Community Connections



CUSTOM MEETING
INCENTIVES?

Say Less

Because we already told you that the
Richmond Region speaks for itself!

THE RICHMOND REGION

FOR ITSELF

VisitRichmondVA.com




Our goal is to responsibly and sustainably
grow tourism as a force for good In our
community

s J

By 2030, the Richmond Region is expected
to welcome over 9 million visitors annually




New Developments

Richmond Riverfront Amphitheater
Summer 2025

Green City - 2027










STAY IN TOUCH e

VA.com

Lauran Peoples
lpeoples@visitrichmondva.com
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