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MODERN RETAILING
DRIVES GROWTH

OF TRAVELERS

want to buy everything from one retailer.




MODERN RETAILING TOOLS

MORE SALES. MORE
LIFELONG CUSTOMERS.

 No more confused and frustrated travelers
 Drive more sales and increase customer retention

* Meet modern customer expectations




MODERN RETAILING TOOLS

STAND OUT FROM THE
CROWD

* Retail how you want to

« Better manage revenues with more
control of your margins

* Drive more repeat business




EASIER OPERATIONS

MAKE MORE, WITH
EASE

Make your business run more smoothly

Reduce operating costs

Increasing your profit




EASIER OPERATIONS

EMPOWERED AGENTS
= HAPPY GUSTOMERS

» Say goodbye to clunky processes
and reduce time spent on manual
tasks.

» Real-time customer updates and
self-service tools that reduce
inbound queries.




EASIER OPERATIONS

SMOOTHER
OPERATIONS

* A smoother post-booking experience for your
customers, and your Agents.

* Exchange and refunds capabilities mean no
hassle.

» All the right tools to service your customers,
quickly, in their time of need.




AND OF COURSE,
GCONTENT
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MAKIMIZE YOUR
REVENUES.

SELL THE GOMPLETE
TRIP.

4k
AIRLINES

15% more than Sabre

18 AIRLINES
LIVE WITH NDC

More to follow

340 AIRLINES
WITH BRANDED
FARES

More than twice as many as
Amadeus

190+ AIRLINE
ANCILLARIES

Increasing the average ticket
value by $66.20

70 RAIL
OPERATORS

Suppliers like Trainline, Access
Rail, and Air-rail

H
RENTAL

Brands including Hertz
pre-paid rates

2N
BOOKABLE
PROPERTIES

and special Consortia rates




WE'RE DOING IT FOR
AGENCIES

» Unlike other travel retailing platforms, we're not
looking at NDC through a supply-side (i.e. airline)
lens. At Travelport, we believe NDC should be
built for agencies.
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*  We're providing NDC content retail-ready:
Travelport+ gathers, tidies, and enhances the data
for agencies.

« We deliver end-to-end NDC solutions where
content can easily be searched and understood
and relevant results returned, booked, and
serviced.

» Travelport partners with IATA and other industry
players to create common development standards
and a unified approach to adoption.




GOMMITTED TO
DRIVING
SUSTAINABILITY

X

TRAVALYST

We have joined the global sustainable travel
coalition, Travalyst.

£ GBTA

Travelport became the first GDS to join GBTA's
sustainability program.
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NDC AIRLINES IN FLIGHT

OUR NDC PORTFOLIO
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MAKING NDG EASIER AND
FASTER TO IMPLEMENT,
GCONSUME AND SERVIGE

« We build NDC specifically for agencies
» Our content is retail-ready
* You can sell and service complete trips

« We are engaged with IATA and industry

partners to align on common development
standards

» Faster to roll out, and easier to service, via

standard implementation guidelines.




MODERN
RETAILING
SOLUTIONS

YOUR CHANNELS:
SMARTPOINT
API SUITE

MODERN RETAILING THAT DRIVES GROWTH

CONTENT RETAILING REVENUE
CURATION STOREFRONT  OPTIMIZATION
NDC | MSC | ATPCO DRAWERS | SHELVES AGENCY PRIVATE FARES
RICH CONTENT & BRANDING ANCILLARIES CONTENT OPTIMIZER
NORMALIZATION OFFERS
EASIER OPERATIONS
BUSINESS TRIP

OPTIMIZATION  MANAGEMENT

ENHANCED EXCHANGES
PRODUCTIVITY AUTOMATOR
opue VTo © TRIP MANAGER

QCC
GLOBALWARE TRIP CONTAINER
E-TRACKER TRIP QUOTE
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WHAT'S THE VALUE OF
SMARTPOINT?

1 Turn sellers into retailers 4 Tailor the best offer

2 Evolve service into care 5 A confident team sells more

Curated content fit for retail —

an easier path for NDC 6 Save more so you can do more
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TURN SELLERS
INTO RETAILERS




1
" Flights

L]
Flights
Hotel Search -
1. London - Denver P
" - . < Sort by: Price...

‘ LON ‘ ¥ DEN | 30 Mar e SAS Go Smart SAS Go Pro

$922.15 $1,828.95
! - 30 SAS t y Carry-on bag
e m e Refundable
2. Denver - London oR1s

[] compare O npare Changeable
Meal & beverages

¥ DEN ‘E'a LON | 15Apr e — British Airways £961.61 £1,060.61
0535pm S BA I

. m Price details Price details
Itinerary Modifiers

[] compare [] Compare

$996.85 $1,179.85

- Customized search & | R 5 o
. - - ndon - Denver
reS u ItS . . 3?96.85 ’ 117085 Depart from Lfmdon at 20:30
= o
[] compare npare

) U n d e rSta n d the Offer an d r 'ff_":' KLM » $1,198.15 Arrive in Copenhagen at 23:20

08:20am 3h11r ] E Copenhagen Arpt (CPH)
P Terminal 3

ma ke i nfO rm ed deC i SiO n S 7 [[] compare O npare SAS Scandinavian Aitlines (SK 1508)

Operatad by SAS Scandinavian Airlines
Airbus A320-212

View more brands for this flight

€1.061.82 €1,173.82

Economy Light

« Better comparison criteria e =3 e

€1.061.82

« Easier to upsell and service
trips

(@ 13h 20m layover in Copenhagen, Denmark




EVOLVE SERVICE
INTO CARE




EVOLVE SERVIGE
INTO GARE

WITH SMARTPOINT

* Modern design

* Trip changes made easy
* New, improved workflow
* Removes guess work

» 70% faster processing REVIEW AND CHECK CONFIRM




GURATED GONTENT
FIT FOR RETAIL




THAT GONTENT "
|

Bookability/reliability

m CLARITY FOR
CUSTOMERS

WITH CONTENT CURATION

Omni-channel

* Normalization applies a

Comparison
structure P

Modification

 Integration avoids risk of
duplication of offers

NOLLIYENI LNILNOD

Reporting/intelligence

* Filtration will allow business
rules for all content Payments

 And there’s more to come... Back-mid-office




WHAT'S INSI

GCONTENT CURATION?

AGGREGATING
NDC, NON-NDC &
OTHER CONTENT TYPES
AND INTEGRATING

UNIFORM RICH
CONTENT, BRANDING,
ANCILLARIES &
ATTRIBUTES

MACHINE LEARNING
ALGORITHMS
ARTIFICAL
INTELLIGENCE

Allows content from multiple
supplier types such as API-
sourced content [NDC] and
traditional content to be
displayed together without
duplication

Apply standard, consistent
and transparent attributes
across all content

Managing dynamic content v
static content

Machine learning caching
and Al prediction for speed +
accuracy
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A |[Flights Flights
q ©A ©Travelport O LON—NYC  NYC—LON

1. London - New York 24
L ‘ 37 flight options @ ¢ Sort by: Price...

o LON | NYC | 14)un itish Airways e R Basic Economy Standard Economy

06:00pm 0 2 E
Carry-on bag Carry-on bag,
Meal & beverages Meal & beverages

2. New York - London

I TP T g NYC | dg LON ‘ 2. me R
WI “ smnn ol N ‘ s Price details Price details
-

Itinerary Modifiers o [] compare View more brands for this flight

Travelers (u

[1 | apTadult

£567.32
my C

sign out
Refundability

fi Hotel Search v '
Non-refundable L] Hotels in New York
Secaucus 3
Q  Reservation Details S ———— P el West New i

. 229120 B Atellite  yew plruam (=)
L o aliou MANHATTAN :

- g NYC New York, United States
i Union Cit

(] 20 Nov ) 24 Nov
2. Millennium Premier New York Ti

O RiCh Private Fare Codes 0 | a 1 . w
U EVO I V i ng . e 3. Baccarat HQ(‘EI and Residences N... : : =z
*  Trusted - | - T W eOS

4. Holiday Inn Express New York Cit... ek

«  Accessible il | e e e
. Integrated
. Latest o P—

? brce cener @

hington
Park

5. Kimpton Hotel Eventi an IHG Hotel # 4 iaesiet EAST VILLAG
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/
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WILLIAMS

NEW

sout
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Liberty
State Park 0 The Battery.

o
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7. Millennium Hotel Broadway Time... # 4 3557e 4
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TRILOR
THE BEST OFFERS




TRILOR THE
BEST OFFERS

WITH SMARTPOINT CLOUD

» Searches made simple
» Clarity on offers

» Easy upsell

» Fast cross-sell

« Servicing & Enhanced
Exchanges

* Drive trust & loyalty

UPSELL/CROSS-SELL

CHANGE




GCONTENT OPTIMIZER: AIR




WHAT'S THE VALUE OF
GCONTENT OPTIMIZER: AIR?

1 Control and filter content

z Present relevant offers

3 Meet commercial targets, maximize profitability




WHAT'S INSIDE
GCONTENT OPTIMIZER?

MUTI-FUNCTION
RULES

AVAILABILTY
& CONNECTION
RULES

CONTENT
PREFERENCING &
SHOPPING
RULES

Manage:
Fares & fare families
Flights & flight ranges
Airlines
Markets

Apply:
Airlines within the
display hierarchy
Relevant flight
connection criteria

Control and filter:
NDC preferencing
NDC response speeds
Journey times
Airport and city locations
Fare types etc.




CONTROL AND FILTER
GCONTENT




o N I n 0 l Sl -
Exclude Fares  Exclude FBCXYZ ~ @Active  Exclude fare or fare  POS US BTALL DL 10/01/2021  10/01/2054  10/28/2021

vn “ n c 0 NT E NT B
xvz family FRATO JFK CORONA

Campaign ¢ Rule name & Status ¢ Type & sip/pec ¢ Starts ¢ Ends & Updated ~

CampaignA  Restrict 22 HRS @nctive  Restrict max BIE1P 10/01/2021  10/01/2054  10/27/2021
connection times

CampaignB  Carrier promote @ Active  Commercially 3K38-1V 10/01/2021  10/01/2054  10/27/2021
KM important carrier

CampaignB  Restrict 24 @Active  Restrict max 3K381V 100172 Se I ect aru I e to creg te

connection times

CampaignXYZ Restrict20HRS @ Active  Restrict max K3V 10012 5
connection times Multi-function rules
I al |O r resu |tS . Campaign ABC Restrict24HR @ Actve  Restrict max 100172
- Time connection times

Campaignone  No more than @active  Exclude fare o fare 100172
ahrs family

Campaigntwo  Exclude FBC @active  Restrict max 28C3-1v 100122

Based on price

Campaign Restrict 2 HR ©hctive  Restrict max 28C31v 1000172

.
( ;a bl n three connection times

Campaign four Restrict3HRtime @ Active  Restrict max 100172

connection times

O I a re Campaign five  Restrict 4 HRS @Active  Restrict max 28C3-1V 100172
connection times

RUle Compagn 13 WAXATSHRS  Oave  Restktmax 283V oso12

connection times

Schedule YRy ——— S

connection times

H H Campaign 345  Restrict 8 HRS @Active  Restrict max 09/01/21
iriine

Campaign236  Exclude FBCSE,O @ Active  Exclude fare or fare 09/0172)
family

To increase relevancy, improve
choice and drive revenue.

©@ TRAVELPORT Tetne ShcanAone Coukle B




Create New Rule (NDC content preference)
O -
(2) Target & Schedule
- Rule name

WITH CONTENT OPTIMIZER

Set up rules to maximize your control of
NDC offers.

Secondary rule criteria include:

. Passenger count

. Channel ID

. Geography and geography
exceptions

ffers are priced differently @




GONTROL
YOUR CONTENT

WITH CONTENT OPTIMIZER

Maximum response time by airline(s)

Set a constraint on the permitted maximum
response time by airline(s), abandon NDC
searches when reached

Clock starts from the start of the integrated
search query, if timeout value reached —
NDC content is abandoned

Secondary rule criteria include passenger
count, channel ID, geography and
geography exceptions

Recommend using this rule for all carriers in
a geography, to avoid conflicts between
carriers with rules vs. carriers without

Create New Rule (NDC response time)

o Setup
@ Target & Schedule

Set up the rule

Rule name *

‘ US Dom NDC Response Time

Up to 25 alphanumeric characters, spaces or commas allowed

Campaign name

Up to 25 alphanumeric characters, spaces or commas allowed.

Description

Test Rule

Up to 100 alphanumericand, :- /() '. + & characters allowed.

Maximum NDC search response time

Allowed values are 1 through 10 seconds.

Seconds *

| [0~

Airline *

|

Airline * Seconds *
[ [[e7 ] [#]

‘ © Add another Airline

o




MEET
GCOMMERCIAL
TARGETS

WITH CONTENT OPTIMIZER

Adapt to new airline commercials
[NDC offers]

Surface negotiated fares and
corporate deals

Build better supplier relationships

Maximize profitability

o

Choose fare or fare family

Designate commercially
important airlines

Prioritize content positioning




PRESENT
RELEVANT OFFERS




A GONFIDENT TEAM
SELLS MORE







HOW WILL YOU
OPEN-UP FOR RETAIL?
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THE KEY T0
UNLOCK RETAIL

WITH SMARTPOINT

We’d love a follow-up meeting
To give you a demo
To discuss next steps

To get you going




